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Note 

Editor's 

I don’t think any of us really expected the incredible response we 
had for issue one. It was pretty overwhelming, and to be honest, it 
was amazing to discover that we weren’t the only ones who felt it 
was the right time for something new. I guess this would be a good 
opportunity to say thanks for all the well wishing, emails, random 
texts, tweets, window displays and general shows of support. 

The first time around it was plain sailing seeing as it was only 
myself, Garrett & Keith who really knew what was going on. We’d 
meet for breakfast or coffee and bash it all out. For this issue 
though the pressure was on with people asking about progress 
all the time,  so many requests from people to contribute and get 
involved and the gut reality that thread       already had an audience 
waiting. Still, other then maybe meeting in the pub instead, we kept 
on the same track, knowing things would follow on and we’d get an 
even better issue together. 

So there we have a theme for issue 2 — One Thing Leads to Another. 
Throughout the interviews and features, designers, photographers, 
artists and creative directors talk about the development of 
their careers and share their journey from A to B. In between the 
frustration of feeling stuck in one place and ready to move on to 
another, all the moments and all the places we experience are 
relevant to where we end up. 
. . .

x x  A I S L I N G
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Smock 

Paris 

October 3rd

 
9am: Tata-Naka in Hotel 

Westminster. We don't know 
whether to choose the flower prints 
over the graphic prints — it's all so 
stunning. New season excitement 

hits in.

11am: Off to Tranoi in Bourse to the 
tradeshow. We have an appointment 

to see Jas MB and order their new 
season leather bags. We find a cool 

new label from Iceland, Kron by 
Kron Kron. They also have their own 

store in Reykjavik, and we love the 
labels they sell. They design their 

own prints and use great colour 
combinations.  

Roll on summer.

1pm: Dries Van Noten, go and look 
at the shoes and accessories. Make 

our order for bags and scarf ’s, shoes 
– amazing.

3.30pm: Mina Pheronen, a Japanese 
label in the most incredible 

apartment in the Marais on Rue 
Turenne. We make a selection but 

decide it would be best to introduce 
in winter. 

5pm: Head to Capsule trade show 
in an old car park/garage; we select 

our Won Hundred order. It’s an 
amazing showroom; it's small but 
has great designers, lots of them 

from Northern Europe and Berlin. 
Definitely something different.

7pm: Run into Petit Bateau and 
quickly buy some basics for the kids.

8pm: Meet up for dinner with 
Tracy and Ann from costume in 
Cafe Castiglione. Have the best 

burger. We walk back looking in the 
windows on Rue Saint Honore.  

Indigo & Cloth

Copenhagen 

August 4th

 
11am: Fly SAS to Copenhagen. 

4pm: Stylein at CPH Vision. This 
would not be my ideal trade show 

but went to see our dear friends at 
Stylein. Elin is the designer who 

deals with us directly. She’s flirty 
and fun which got the trip off to a 

nice start. Good collection too.

6pm: Checked into Hotel Cab Inn. 
It’s cheap and right around the 

corner from the Gallery trade show.

6.30pm: Quick whiz around Gallery 
to get my bearings and see if 

someone catches the eye.

7.15pm: Meet with Brian who has 
a showroom over there which 

houses V Ave Shoe Repair and Our 
Legacy. Dealt with Lee, one of the 
designers for V Ave who took me 

through one of their best collections 
in years. Really loved how delicate 
and considered it was. Brian took 

me through Our Legacy over beers, 
which has now become a tradition. 

Collection was great and I think the 
buy I did will surprise some of 

our guys.

9.30pm: Back to the hotel to chill 
out and see which party to go to 

that night. I nearly stayed in and 
watched The September Issue (!) but 
met up with the B Store guys at the 

Our Legacy party.

2.00am: Bailed and got a taxi

Gentlemen Please

London 

July 19th

 
6.30am: Started out with early 

flight to Heathrow.

9am: Take the tube to Liverpool 
Street for first appointment with 

Holland Esquire. Bought some 
fantastic jackets, wonderful 

detailing, great for parties. Grabbed 
a quick coffee on the go, then back 

on the Tube.

12.30pm: Duchamp, central 
London. Bought some great 

jacquard print shirts and bold, 
unusual ties.

2.30pm: Stopped for spot of 
lunch in Jamie Oliver's Canteen 

— pies well worth a try! On to last 
appointment at Replay.

4pm: Replay for the last 
appointment of the day. Bought in 
two great styles of jeans and some 
super Tees and shirts. Managed to 
wangle a couple of tickets to MTV 

awards in Belfast in November that 
Replay are sponsoring.

9.10pm: Evening flight back to 
Dublin. All in a good day's work!

Havana 

Paris 

September 30th

 
6.50 am: Get up throw on tracksuit 

pants, runners and a t-shirt and 
go for a power walk through the 

Tuileries Gardens and then on to 
Saint-Germain-des-Prés for coffee 

and a croissant. This is my favorite 
way to start my day in Paris, as it is 

the only chance I have to get a bit of 
exercise, the weather is amazing!

10am: Ready, dressed and off to 
Junya Watanabe show. The show 

is spectacular and finishes to rave 
reviews. 

11.30am: Have to rush across 
Paris to make it in time for the 

Rick Owens show. Get front row 
seat beside the perennially stylish 
Carla Sozzani from 10 Corso Como 

in Milan. The show begins with 
an almost ethereal feel — models 

emerging as if from nowhere 
through a wall of light. Very excited 

to do the buy!

2.30pm: Next stop, London 
Showrooms to do the buy with 

Simone Rocha. After all the style of 
the mornings shows, Simone didn't 

disappoint.

4pm:  Another trip across town to 
take a look at London talent, Louise 

Grey. Sshe has a very eclectic and 
colourful style, which is a departure  
for havana but I feel it is extremely 

important to keep the shop fresh 
and current so I write a small order 

that I'm very 
excited about.

5.30pm:  Last stop, Alberta Ferretti. 
Arrive late and full of apologies. 

Paris traffic is a nightmare!

7.30pm: Finally, dinner at Costes 
with John and Odette Rocha.

10pm: Off to bed to catch up on 
some well earned rest before I do it 

all again tomorrow!

Buyers

Diary
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COSTUME

New York 

September 20th

 
8am: Alarm goes off in the great 
West Village apartment we are 

staying in. Would be nice to have 
some time to waste in New York, but 

we are up and out in no time. 

9am: First appointment of the day 
is with Ginette NY on West 4th. We 

have been carrying this beautiful 
jewellery line for a few years now, so 
the appointment is easy… Well once 

we get past all the things we want 
for ourselves. 

10.30am: We race across town to 
Soho for our next appointment 

with Thakoon. The collection is so 
great, with lots of print and colour. 

It is very high summer — not the 
easiest… for the Irish weather so we 
choose only a few of the key pieces.

12.30pm: We leave Thakoon and 
hop on a [subway] can to go to the 
Javits Centre for the Coterie trade 

show. It is immense. Literally 
thousands of booths. We get our 

map and start making notes of all 
the people we want to see.

2pm: Next up is lunch. We join the 
mile long queue for the cafeteria. 

They provide a free lunch to 
everyone, which is great, though not 
the gourmet experience you would 

like in New York. We then keep 
racing around the aisles, taking a 
look and talking in shorthand to 

each other. We love it but don't need 
it, we love it but someone else has it, 

or we can't believe how ugly it is!

6pm: We can't look at any more. We 
hop in a cab and head back towards 
Soho where we meet our friend in 

the Crosby Street Hotel for a drink.

8pm: We chance our arm at getting 
a table with no reservation at 

Balthazar. The charm must have 
worked as we are seated straight 
away. We have a gorgeous dinner 

and dessert. Really starting 
to fade now.

10.30pm: We hop in yet another 
cab and head home for the night 

exhausted, but very happy. 

uCCa

PARiS—London 

September 8th

 
6am: Check out of our hotel at the 
crack of dawn to catch the 7:13am 

Eurostar from Gare Du Nord. 

10am: Meeting with Lily and Lionel 
in London. Alice Stone, the designer 
and founder has yet again exceeded 
her goals with her delicious prints 

and scarves for SS12. Simply put 
they are just out of this world. Alicia 

is so fab it’s a pleasure to spend 
time with her. She loves the brands 
in uCCa and we have become good 

mates over the past two years 
exchanging fashion tips and updates 

on new brands, etc.

1pm: Jump in a cab to meet the 
guys in Les Chiffoniers. Very easy 

buying as I always stick to the 
classics. Their stretch leather is 
the best out there. Leena Similu 
(who has worked for both Stella 

McCartney and Jil Sander), creates 
a rock 'n' roll edge with chunky zips, 

shimmering sequins and spray-on 
leather leggings.

3pm: Grab some lunch in Café Nero 
then hop in another taxi to meet the 

girls at Superfine.

4pm: Get there just in time and love 
the collection instantly. Superfine 
is so unique to other denim labels, 

I can’t wait to get stuck in! I bought 
the classic liberty skinny in amazing 

light colours and fab oversized but 
structured tee’s that are made in the 

most luxurious cotton.

8pm: After a hectic day in London 
it’s off to a gig with friends and wind 
down after an amazing week of SS12 

shopping.

Dolls

London 

February 14th

 
8.30am: Monday morning, together 

with my mum, we grab a quick 
breakfast and then visit Kate 

at Seven Dials Agency, Swinton 
Street in West London. Kate is 

madly enthusiastic. She shows us 
collections from Samantha Sung, 
Eribé knitwear and helps us find 

a manufacturer for our new Dolls 
cashmere range. 

10.00am: We make our way to 
Poland Street to see Beth at YMC. 

She talks us through the collection. 
Among our favourites are a squirrel 

print silk dress with velvet trims 
and a navy and wine Norwegian 

inspired fisherman’s sweater.

1.30pm: After lunch we head north 
to Hoxton Square where we have 

a meeting at Egomark London. 
They are the agents for Heritage 
Research, a menswear label that 

have recently started designing for 
women. We are really excited to 

view the collection and it doesn’t 
disappoint. We go through all the 

looks and consider which customers 
would buy the pieces and how they 

would fit in to the shop with the 
existing labels. Among the standout 

pieces are a short tweed tailored 
jacket with beautiful details and a 

gorgeous checked wool cape. 

3.30pm: We run over to Chiltern 
Street Studios and take a look at 

Local and a new brand label, Chinti 
& Parker who do great organic 

jersey dresses and tees.

6pm: We return to the hotel  
and relax.

7.30pm:  Dinner at Le Relais de 
Venise on Marylebone Lane to mull 

over the affairs of the day

BOW

Williamsburg, NYC 

Saturday October 22nd

 
10am: Got the L train to Bedford 

Avenue and stopped off at Radish, 
a really great little deli/cafe for a 

quick coffee and pastry before I hit 
the boutiques and warehouses of 

Brooklyn.

12pm: Headed to this vintage 
warehouse I'd heard of and started 

to dive in to find some pieces for 
the store and for our new online 

store. Love vintage shopping in the 
States but you have to dig through 

a lot of modern stuff to find the real 
jewels! I really love how preppy it 
can be as this really compliments 

our other labels in bow like Camilla 
Norrback and Eilis Boyle. An hour 
in I'd found quite a lot including a 

vintage lunchbox from the 80s that 
somebody had covered in paper 

with ducks on it. Might be too nice 
to sell!??! I also found some great 

Americana style shirts and Navaho 
belts and accessories! A few more 

bags, soft wool embellished cardi's 
and capes and I’m confident I’ve got 

the best bits. Getting there early 
and beating the hipsters to it really 

paid off as it's heavily shopped daily 
so can be a bit hit and miss at times 
but thankfully I found lot to bring 

back with me.

4pm: Head back up the other end of 
Bedford and hit up Catbird, a lovely 
jewellery and curios shop for a little 

mooch. This was great as we are 
looking at new ways to display our 

jewellery so and I got lots  
of lovely ideas.

5pm: Back on the subway to haul 
my finds to our tiny room but not 
before popping into City Bakery 

for another coffee and pastry — it 
would be rude not to.
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Sk ye  Parrot t  i s  an  art i s t,  photogr apher ,  cre at i v e  d irec tor  and  founder  of  icon ic  art - fash ion 

maga z ine  Doss  i er .  As  her  work  has  e volved ,  her  c areer  i s  d e ve lop ing to  encompass   ne w are as , 

but  a lways  w i th  personal  e xper i ence  be ing  format iv e  to  her  work .  Doss  i er  has  been  bu i lt  up 

through coll abor at ions  and  a  ne t work  of  support  from l i k e  m inded  contr ibutors  and  i s  a 

cle ar  insp ir at ion  to   ge t t ing  th ings  off  the  ground.

. . .

I nterview         B Y  R osa    A bbott   

A l l  p h o t o g r a p h y  S k y e  P a r r o t t

Skye

Parrott

Did you move to Paris with the intention of becoming a photographer? Your 
degree is in political science — when did it first occur to you that you might 
end up working in an entirely different field to what you were studying?  
I moved to Paris in 2001. My boyfriend at the time was living there and I went over 
for the summer. I had been taking pictures for myself for several years and knew 
I loved photography – I just didn’t think it was going to be my career. While I was 
there, I ended up doing an internship at Art and Commerce and I found I was really 
interested in commercial photography. From that internship I went on to intern at a 
photo studio, and after that started working freelance as a photographer’s assistant. 
After about a year of assisting, I gradually realized that I wasn’t going to come back 
to New York and go to law school – that I was much more interested in pursuing a 
career as a photographer. That summer in Paris turned into five years and by the time 
I came back to New York I was a photographer.

You managed Nan Goldin’s studio whilst in Paris. Would you count Goldin’s 
work as a big influence on your own photography? Nan’s work was my first 
major influence as a photographer. I saw her show 'I’ll Be Your Mirror' at the Whitney 
in 1996. I was 17 and had just started taking pictures and it completely changed the 
way I thought of photography as an artistic medium. It had never occurred to me that 
the kind of photographs she took could be considered art. When the opportunity to

work with her presented itself, it felt like a dream. In reality, working with her was 
an incredible experience, but for different reasons than I’d imagined it would be. I 
think there’s something very cathartic about getting to know your idol as a human 
being. It made her real. I also got to know her work on a much deeper level — to hold 
all her slides in my hands, to see the shots that came before and after on the roll. It 
was an invaluable experience for me as an artist. 

What other artists or people had a formative influence on your career — 
either in photography or otherwise? My mother is a photographer, and I grew 
up around art. She took us to museums and exhibitions constantly and art was very 
much a part of my experience of being a kid. I loved running down the spiral at the 
Guggenheim, I had a favorite wing at the Met, and I remember being very little and 
sitting under the drinks table at openings eating grapes. I always had a camera growing 
up and she was very encouraging saving and framing the art I made. Beyond that, my 
boyfriend who I moved to Paris to be with and who I was with for almost of all my 20s, 
is the son of artist Robert Longo and the actress Barbara Sukowa. I knew them from 
the time I was a teenager and they have both had a huge impact on me. My parents are 
both artists, but they always worked at other jobs, doing their art on the side. I knew
I didn’t want to do that, which I think is why I pursued something so traditional in 
college. But getting to know artists whose job it was to be artists really changed my
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way of thinking. It showed me that creative endeavors can be your full time occupation, 
but that in many ways they need to be treated like any other job. Being successful isn’t 
just about the work you make, but also about the work you put into your career on so 
many other levels, and that those efforts are just as important as the creative ones.

One of your first solo shows, ‘First Love Last Rites’, dealt with the heavy 
topic of teenage heroin addiction. Was it difficult to open up so honestly 
and publicly about such a personal issue? Everything I’d shown up until that 
point had been curated from my existing body of work. I’d known for a while that I 
wanted to address that period in my life, my late adolescence and the change in me 
that occurred after it, but I hadn’t been sure how to approach it. I started taking 
pictures just after that time, and so I had this incredibly intense and formative time 
I'd been through, and no photographs of it. Because all my work is quote personal, 
that just felt so weird. What was interesting about the project was that the execution 
of it – having someone dress up and play me in those scenes – came about from my 
experience working as a commercial photographer. It seemed to make sense to utilize 
that experience of creating moments to show these memories that were so strong but 
that I hadn’t photographed. The fact that we were teenagers strung out on heroin 
is definitely salacious, and I knew it was going to be something that people focused 
on, but in many ways it wasn’t what the work was about. I wanted to talk about the 
veracity of memory, about being young, about that incredibly powerful experience 
of being completely in love for the first time. My experience with that just happens 
to have also included this relationship to drugs, which I guess was lucky for me as an 
artist, as it provided a real intense lynchpin to focus the work around. However, on a 
certain level getting over that love took a lot longer than leaving behind the drugs. It 
was something I carried around for a long time.

I had mixed feelings about presenting the work publicly. While I was making it I just 
didn't think about it, because if I had I don’t know if I would have done it, or at least 
done it in the same way. But the night after the opening I had a complete panic attack 
about having gone so far with it. My mother and father were there for the opening 
— almost everyone I knew. The Times did an interview where I talked about being a 
heroin addict. I felt incredibly exposed. It was challenging because it wasn’t a part 
of my life I was particularly open about prior to doing that show. I mean, my friends 
and family knew, of course, but in my work relationships, it just wasn’t something 
I was talking about, so I got a lot of very surprised responses from people I knew 
fairly well. Overall though, the response was very positive, and ultimately there is 
something quite freeing about having the totality of who you are out there. There's a 
great quote from Kurt Vonnegut where he said,' I want to stand as close to the edge 
as I can without going over. Out on the edge you can see all kind of things you can't 
see from the center.' Exposing myself so publicly felt like one of those experiences. I 
had to push the limits of my own comfort to do it, but what’s the value in only having 
experiences that feel comfortable? You don’t get to experience very much – or grow 
very much – that way. 

You founded Dossier with a childhood friend, and the early content in 
particular seems to have been sourced largely through personal connections. 
Do you think having a strong artistic community around you, and whom 
you can pool your resources with, is what allows ideas to take form? I am 
definitely someone who does my best work in a collaborative setting. I love working 
with other people and find that other peoples' creativity fuels my own. One of the 
things I love about living in New York is all the creative energy here. It seems like 
there are always interesting people doing interesting things, and that encourages 
me to push myself forward. Being here I’m always aware of how much more there is 
that I want to achieve.

In terms of the early issues of Dossier being so personal and connected, I think that’s just 
a by-product of growing up in New York. A lot of the people Katherine (my partner in 
Dossier) and I grew up with ended up doing creative things, and when we decided to make 
a magazine we obviously wanted to include those people in it. Even now, of the six people 
who form the core editorial staff of Dossier, five of them I have known since I was a teenager. 
That wasn’t a conscious choice we made, but it’s interesting that it ended up that way. 

 
 

Out of all the cities you’ve lived in, which do you think has shaped your 
own attitude and aesthetic the most prominently? That’s actually kind of a 
hard question. I am a true New Yorker. When I lived in LA and in Paris I always felt the 
pull to come back here, and since I moved back in 2006 I haven’t really felt an itch to 
live in another city. I love New York like nowhere else. However, I’m also very aware 
of how much the experience of living in Paris shaped me. I still spend a great deal of 
time there and I have a real love/hate relationship with the city. Whenever I get there, 
I feel like I’m home, but if I stay too long I start to feel stifled. It seems appropriate, 
somehow, to have a complicated relationship with Paris. It’s a complicated place. 

Dossier places a strong emphasis on experimentation and creative freedom, 
yet still manages to hold a thread of continuity. How do you balance diversity 
and consistency? One of the premises upon which we founded the magazine was the 
idea of providing a space where people could experiment creatively. We decided from 
the beginning that we wouldn’t work with themes, or even have any set features, from 
issue to issue as we didn’t want to feel restricted by some predetermined structure. But 
we also have a very small team, and the magazine is a very personal project for each of 
us, so even within the diversity of content we print, I think our voices are always going 
to come through. Speaking for myself, my final barometer for what visual content goes 
into Dossier is if I like it. That’s about as personal and as subjective as you can get.

You’ve also published books and curated exhibitions. Do you deliberately 
try and push yourself into new fields, or do new ventures tend to arise 
spontaneously? When I first started Dossier I remember feeling conflicted about 
calling myself a creative director. I wasn’t sure how that was going to affect me 
professionally as a photographer, if people would be confused, if I would be distracted 
by doing several things. What I’ve actually found is that the longer I’ve done both, the 
less I’ve felt the need to define myself as one thing. Over the past few years I’ve been 
asked to curate shows, expanded into doing outside projects as a creative director, 
made videos, shown my personal work, published books, and all the while continued 
to work as a photographer. I’ve found that all the different projects I get to do reinforce 
each other and make me feel more inspired overall.

Finally, what’s a field that you’ve not delved into yet, that you’d like to get 
involved in? I’ve started making small videos over the past few years, but I would 
really love to make something longer. I love documentary, so that’s an idea that keeps 
bouncing around in my head. But right now I’m eight and a half months pregnant, 
so for the next few months at least I have a very new project on my hands. We’ll see 
what happens after that.
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s p e c i a l i s t  o f  t e a s  a n d  c o f f e e s
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The road to becoming a designer for Sorcha, was not too organic: 'I was never really 
good at anything else. I scraped by in school. Art was the only thing that excited me, 
the only thing I was good at.’ Drawing has always been her first love and with time she 
found her attentions turning to fashion and the method of creating her own elaborate 
garments. She made the move from Birr, Co. Offaly to study fashion design five years 
ago, specialising in knitwear at Central Saint Martins London.

Her ornate and richly textured clothes begin with an overall mood or feeling: 'I just 
sketch roughly to begin with and then I start to make things,' she says. When it comes 
to materials it's a case of 'everything but the kitchen sink' – from heavy beading to 
metals and beyond. Sorcha's designs evolve as she works, 'I tend to start over again 
and again. I create what comes naturally to me, what excites me – I never think it 
has to beautiful.'

The process obviously works. Her designs have been featured by fashion editors from 
some of the most influential magazines, including Dazed & Confused, Vogue Homme 
Japan, i-D and Vogue Italia. Stylist, Anna Trevelyan has been a huge supporter of 
Sorcha's work. It was through her that Lady Gaga came to wear the medieval wedding 
dress drenched in religious iconography, beading, lush materials and metal spikes.  

She acknowledges that it's had a great impact on her career, but all the credit doesn't 
fall to one person. A support network of parents, teachers and friends helped her to 
reach such a strong creative point, 'I think if the knowledge I've gained from them 
wasn't there, I wouldn't have a career in the first place.' 

Far from letting any of these things go to her head, Sorcha is focused on a steady rise 
to what she considers to be success, 'I think I'm doing OK so far. I wouldn't consider 
myself successful, not yet anyway. I still have a lot I want to accomplish. There is no 
room for ego despite what I have achieved so far. I think you can be proud of something 
you have achieved, but you can never allow yourself to become too comfortable.' 

Apart from design and illustration Sorcha has a few other things on her love list, 
'My husband for starters! I love food, my family, sleeping, the British museum, loud 
music, people watching and of course my friends.' Talented and down to earth, there 
is no doubt that Sorcha and her otherworldly designs are lined up for a bright future.

From i l lu str at ion  to  fash ion  des ign ,  Sorcha  O ’R aghall a igh  cre ates 

insp ired  worlds  w i th  her  intr ic ate  p i eces .  Her  c areer  i s  s e t  on  a  path  as  e xc i t ing  

as  her  des igns  and  i s  at tr ac t ing  plent y  of  s t e l l ar  at t ent ion  along the  way

. . .

W O R D S  B Y  L A U R A  G A R V E Y

I m a g e  S a g a  S i g

the

Sink

but

Kitchen

Everything
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Photography Rich Gilligan
Stylist Aisling Farinella

Model Stella @ Morgan The Agency

Stella

Maria
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Sibeal wears leather shir t :  Zadig & Voltaire Costume, lace top : E i l is  Boyle Bow, r ing : s ty l is ts ownjacket :  Isabel le Marant Costume leggings : AF Vandevors Smock, beanie : Urban outfitters, 
f ingerless gloves :  Topshop
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wool padded shoulder dress :  5th Avenue Shoe Repair ;  t rucker shir t :  Our Legacy Indigo & Cloth
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Francesca wears shir t :  Yojhi  Yammoto Havana,  head scar f :  models own, 

Kyle wears cardigan : Folk ;  shor ts :  Ol iver Spencer Indigo & Cloth,  t - shir t :  models own

shir t  dress :  Fred Perry Laurel Wreath Indigo & Cloth, print  sweater :  Isabel le Marant  Costume
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plaid check dress :  Peter Jensen Dolls, 'kur t  cobain'  cashmere sweater :  Sphere One  Havana
f r inged leather belt :  Havana, earings :  Momuse  Bow
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black fel t  overcoat with s l i t  s leeves and white popl in shir t :  S imone Rocha Havana,  
earings :  Momuse Bow, love—ring : Dolls
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dress :  Emma Manley ; r ing : Momuse Bow, parka coat :  APC  Dolls, platform boots :  John Rocha 

Havana, beanie : Isabel le Marant Costume, rubber bracelets Claires Accessoires
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dress :  Peter Jensen  Dolls, vintage denim jacket :  Levis Bow
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black kni t  embell ished cardigan ; s i lver platform boots :  John Rocha Havana, jeans :  Super f ine uCCa  
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Good th ings  come  in  pa irs  apparently  and  Tata—Nak a  des igners  Tamar a  and  Natasha  Surgul adze 

are  no e xcep t ion .  Hav ing founded  the ir  a lmost  eponymous  l abe l  Tata–Nak a  upon gr aduat ion  

from Centr al  Sa int  Mart ins  in  2001,  the  London—based  t w in  s i s t ers  have  gone  from promis ing  

gr aduates  to  fash ion  establ i shment  OVER  THE  LA ST  d ec adE

. . .

W O R D S  B Y  C illian       O ’ C onnor   

A l l  i m a g e s  T a t a - N a k a  A W 1 1  c o l l e c t i o n

Hailing from Tbilisi, Georgia, Tamara and Natasha left home in search of a formal 
fashion education in London, a city that’s had a weighty bearing on their evolution 
as designers. 'London is a significant influence. There is always so much going on and 
the city is affected by so many cultures and nationalities, and that’s always inspiring'.
Celebrating the 10th anniversary of the label this season, Tata Naka has lost none of 
its original appeal that saw the designers’ graduate collection sell out entirely. Their 
AW11, inspired by Irving Penn’s photography and romantic comics of the1950s – boasts 
everything from sharp tailoring in minimalist hues to scallop-detail dresses swathed 
in painterly prints. Fitting then that both sisters shout ‘Yes!’, when asked whether 
their ideas adhere or contrast. 

But while disparity might characterise their creative process, the designers both 
firmly believe in revealing where they are coming from conceptually, with ‘behind 
the scenes’ collages and mood boards featured on their website. 'The most important 
thing for us is that our audience understand what inspires us – for those around us 
to understand the journey and the inspiration behind the collection and the work it 
has taken to bring it to fruition'.

A little clarification goes a long way in comprehending the Tata–Naka brand, the name 
itself based on Tamara & Natasha’s childhood nicknames.. Their mainline womenswear 
collection is not so much a coherent, unified collection, but rather the juxtaposition of 
two distinct aesthetic directions. There’s Tata–Naka, the more reserved, minimal but 
inarguably chic line, accompanied by Stolen Memories, the quirkier, more colourful 
sister range, featuring digital prints based on the girls’ own painting and photography. 
In addition to this, there is Tata–Naka Shrunk, childrenswear that compliments 
the womenswear in miniature and future projects to include a jewellery line and 
homewares. With so much going on the twins still manage to strike a balance between 
an unrestrained creativity and the commercial realities of the industry. 'Creatively, 
chaos works, but when you are running a business you need organisation and order'. 

Daunting for some, but a delight for the Tata–Naka girls who seem to thrive in this 
elaborate concoction of creativity and commerce. Needless to say, though, such 
industry necessitates a decent work ethic. What’s theirs?  'Do what you love and don’t 
follow the herd.'

Taka

Twin

Sisters

Naka
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Photography Andreas Pettersson
Stylist Paula Hughes

Photography Assistant Philip White
Stylist Assistant Kelly Barnes

Make Up Naomh Kirwan @ Morgan The Agency
Hair Joe McGivern @ Morgan The Agency

Model Danielle @ Morgan The Agency

Danielle
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plum & navy jumper :  Sessun ; polka dot dress :  YMC Dolls



26

shir t :  ba&sh uCCa,  wool skir t :  A Détacher  Smock
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Left Outfit v intage yel low kni t  jumper ;  v intage wool skir t :  Found by Wendy Bow,  
shoe boots :  Royal Rebubl iq Dolls Right Outfit jumper :  DagMar  Indigo&Cloth
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knit dress :  Yohj i  Yamamoto Havana, shoe boots :  Royal Rebubl iq Dolls
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vintage dress Om Diva
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dress :  Isabel Marant Costume,  kni t  cardigan : American Vintage  uCCa
shoe boots :  Royal Rebubl iq Dolls
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vintage wool cardigan : Found by Wendy Bow
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We kne w that  photogr apher  Boo George  was  fast  becoming one  to  watch  and  an  important 

e xport  on  the  internat ional  fash ion  scene .  What  we  d idn ’ t  know though was  qu i t e  how sound 

he  was  and  how e asy  an  interv i e w w i th  h im  would  f low.  Pass  ionate  about  de ve lop ing h i s 

work ,  he  talks  us  though h i s  process  ,  l ess ons  l e arnt,  insp ir at ions  and  amb i t ions

. . .

I nterview         B Y  G illian       B rett  

A l l  i m a g e s  B o o  G e o r g e

Boo

George

Interview
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You’re originally from Dublin, is that right?  Yeah, I’m from Bray. Lived in 
England…  Just give us two secs ('Look after the dinner will you? Those potatoes are 
nearly done just mash them'). Sorry, yeah from Bray but I’ve lived in England for 
ten years probably; I studied over here and then moved to London and it kind of just 
went from there.

Do you like it in London; can you see yourself staying there? Yea, big time, 
I’ve just got my American visa so I’m over there a good bit at the moment too. But yeah, 
I think London’s a brilliant place. There’s more and more Irish coming over, because 
of the economic crisis at home. So I’m just another Irish lad over here working away 
you know.

So for young up and coming photographers and journalists would you 
recommend for them to come over to London? Oh at the drop of a hat. It’s 
the best city in the world apart from New York for doing fashion or photography or 
illustration or anything like that. It’s so hard, I think it’s so insular in Ireland and 
even in most places in London but then when you come to here or New York, all the 
magazines are here all the ad agencies are here, all the models are here, all the clothes 
eventually end up here so it’s there on a plate no matter what you do. The quality is 
much better than most other cities. It literally is New York or London you know. 

You started out assisting Julian Broad, how did this come about? I moved 
over here in December and by April I was assisting Julian full time and I assisted 
him for about a year and a half or so. My first job with him was to go to Namibia to 
photograph Brad Pitt in the desert. I flew straight from there to Ireland to give my 
Mum away at her wedding. Then went on to assist Phil Poynter for another year and a 
half or two years and then a little bit with Bruce Weber. I went around the world with 
them, learned how to take pictures obviously and learnt how to be respectful to clients 
and how to be in the presence of famous people, older people and how to become a 
man and develop as a person.. And then  just applied that to my own photographs. 
So yeah it was cool you know I absolutely loved Julian’s and Phil’s pictures. You just 
kind of stand there and absorb everything, as much as you can and just not to fuck 
up too much along the way.

When did you start to branch out on your own then and begin to work with 
LOVE and i-D? I did my first editorial two and a half years ago. It was the January of 
2008, I started doing pictures for i-D, then Streeters took me on pretty much straight 
away and they gave me a big commercial job in Zambia to photograph diamond miners 
so I went there. The mine was 52 square miles and it was 10 miles from the Congo 
border.  You got searched everywhere and it was scary as fuck. There’s a massive army 
presence and all the soldiers walk around with AK47's pissed on homemade maize 
hooch.  The people were a casting agent’s wet dream: naive, beautiful black lads. 
They’re not self-conscious about their appearance at all. There’s no vanity, you can 
photograph them for ten minutes and they just stare back at you. Yeah I did the big 
commercial job in Zambia and then Katie Grand who runs LOVE kind of gave me some 
pictures to do and one of them was Donatella Versace so I went and shot her for about 
two and a half minutes and Katie loved the pictures so I started doing small things for 
LOVE and then it began to escalate and I started doing stories and more pictures for 
different magazines. It was good because I didn’t have to start out shooting for what 
the industry would deem as bad magazines. I was lucky enough to shoot for L’Uomo 
Vogue, i-D and LOVE and all the decent ones you know. I didn’t have to scrape up the 
ladder too much I sort of started fairly high so it was good. 

How did you achieve that so quickly, was it just through Streeters they saw 
your work and gave you a call or how did it happen?
I was basically on a Louis Vuitton job in France in Saint Tropez and I came back and 
showed them my book for the second time and they took me on that day, it was the 
second time I’d seen them and from then I stopped assisting and went from there 
on my own. With agencies, they do get you editorial work but you really need to be 
able to take a decent picture, like if you fuck up a shoot they’ll just drop it, it doesn’t 
matter who you’re with. If it’s a crap shoot they just don’t care because the magazines 
are more powerful than the agents are. So it just kind of went from there and I just 
kept taking consistent pictures and it grew from there. People saw my pictures and 
they liked what I was doing, I probably wasn’t doing the same pictures that everyone 
else was doing, which was just a girl in a studio, I was doing harder pictures, like more 
documentary-esque I suppose. My work is sort of social documentary. 

How else would you describe you pictures, what qualities do you make 
sure they have?
I always think it has to be nice, you have to want to put the picture up on your wall. 
My pictures are quiet. People rarely smile although I’m a chirpy fella. I don’t really 
want to go and take some jazzy picture of a girl in a full length Balenciaga dress and 
it look crap, I’d rather just shoot something that’s interesting to me that I can relate 
to. I didn’t really grow up surrounded by Chanel or Balenciaga dresses or any other 
big brands. So, I have to just adapt it all to the picture and hopefully the girl and the 
clothes look well in the situation. So far they do, I hope, I think. 

So why fashion then? I actually started off doing a lot of social documentary. For 
my final project in college, I spent nine days on a North Sea fishing trawler. I got the 
bus down to Whitby with my camera and got on the boat.  I didn’t even tell my Mum. 
So I spent nine nights taking photos of real men working in harsh conditions on a 
Pentax 6X7 which I borrowed from college. When I was assisting in college, I assisted 
a portrait photographer and then obviously Julian is a portrait photographer, so I sort 
of just slipped into fashion from there. As well, there’s not as much interest in real 
photography anymore, some people are, but the viewer doesn’t get shocked by a young 
black baby with flies on its face anymore, which is a sad thing. It’s not as impactful as it 
was twenty years ago, we can’t be shocked anymore so for social documentary, things 
are on the decline. Viewers are more obsessed by celebrity now which is a sorry state 
of affairs but it’s just the reality. 

So you’re off to America tomorrow? I’m going to Utah to shoot the Wrangler 
campaign. So I’m going there for four days and then I’m flying straight to Shannon 
because my folks have a place in Connemara so I’m going there form Shannon. I land 
there next Sunday to see my folks and my family. 

Just to discuss the Wrangler thing a little more, that’s been a big ambition of 
yours to shoot that hasn’t it? You have an interest in cowboys is that right? Yeah 
I just think they’re fucking cool. I remember seeing the Marlboro man on the back of a 
magazine cover as a kid and ripped it out and always thought it was a cool picture. I find it 
interesting: a bunch of lads riding around in the Wild West. Even if they were Irish gypsies. 
The whole concept is fascinating. It always interested me more than football, since I'm 
not hugely interested in sports. I‘ve always loved horses so it sort of came from both of 
those. I’m obsessed with American history too, Indians and cowboys and all that. I think 
it was just a natural progression to go photograph this and thankfully get paid to do it. 

Model-wise you seem to gravitate towards more androgynous looking girls 
such as Eliza Cummings and Freja Beha Erichsen. Why is that that? Yeah 
I love Eliza, love Freja, love Agyness. You get access to these good girls when you’re 
shooting for the good magazines which is a joy. I just think they’re really interesting. 
I think a girl with a shaved head or a gap in her teeth looks a little more interesting. 

We shot Jerome for this issue and in the process discovered you were 
actually responsible for scouting him. How did that come about? I was walking 
down Oxford St and I saw him, he looked like that old Australian outlaw Ned Kelly, so 
I started talking to him and got his number etc, then I asked him could I shoot him for 
Le Monte, the French broadsheet, and he said yes but he wouldn't trim his beard, he 
was a bit to rough for the French so we had to leave it. Then I saw him again walking 
his dog about 2 months later and I was to shoot for Arena Homme+, so I said for him 
to come by the studio and that I would pay him £100. On the second day of shooting 
he arrived at about 5pm. I was thinking, 'I'm knackered...' and I don't want to shoot 
any more, so we stuck him in an outfit and the second he got in front of the camera I 
was like BANG, and he was killer. I shot him for most of that evening.

Outside of shoots where do you like to hang out and what do you like to 
do? I suppose drink alcohol. You know, just normal stuff. I love travelling, love going 
swimming, love cycling. Of course I love looking at photographs, I spend a lot of my 
time doing that and reading books on it. Just living the dream as they say. Travelling 
is a big one too, I can’t wait to go to Utah, can’t wait to go home to get drunk with my 
little brother in some dingy pub in Mayo. Just regular stuff and then strive to do well 
and make my mother proud.
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Are you quite family orientated, do you miss you family a lot when you’re 
away? No, I’ve lived away for ten years now and London’s so close and there’s so 
many Irish people over here, half my mates are over here. Don’t get me wrong of 
course I miss my family, it’s natural to miss your family but it’s not like I’m down 
a mine in Chile — I’m not a million miles away. You meet so many Irish people on 
the streets over here, but of course you still miss the people and miss the pubs, you 
miss the culture and the little things you know. But Ireland can’t offer lots of things 
that England can offer, so if you weigh it up in your mind, what’s more important at 
the start of your life, is it to be with your family and your mum in Bray for ten years 
or is it to make a career and a name for yourself, so I obviously chose the latter. You 
know when it comes down to it she’s your mother she’s not going to not be your 
mother because you move away. So, I came over here and am just trying to do well, 
and it seems to be going okay. But I’ve only been shooting on my own for two and a 
half years, so I’m hoping that I’m only just scratching at the surface of what I can do. 

I lived in London myself for a while and its tough trying to make it and 
still pay your rent. Did you find it hard initially to establish yourself over 
there? Yeah it’s tough, it’s really tough. I was skint for eight years and even when 
I started to make money I put most of it back into taking photos. It's a real pain, 
I’ve been skint for years.

But it ’s worth it?  Yeah, obviously home is where the heart is but I think 
when you’re young take whatever opportunities come your way and do it on a 
quid if you can. As I said, I’ve got my American visa now so I can go over there 
as much as I like. I get to the US customs now and they’re like 'Welcome sir, 
come on in.' Of course I miss Ireland, I miss Grogans, I miss Keoghs, I miss the 
Ha’Penny Bridge, I miss it all but you’ve got to do your thing, especially in your 
twenties and thirties. Then in your forties you can come back to Ireland and 
reap the benefits. ('Just leave them on the counter there, good mash isn’t it? 
Is it hot?') Sorry about that just talking about dinner, I’m obsessed with food.   
 
Still eating your spuds? I'm still obsessed with spuds thought. I eat them 
every day, I even have them on my pizza!

What’s your ultimate goal? Consistency is probably my ultimate goal. I don’t 
want to peak and then be at a low point where I’m listening to Leonard Cohen alone 
in my room on a wet Tuesday in January.  As long as I’m consistent for the next 
thirty years and keep taking pictures like Peter Lindbergh and Richard Avedon did 
I’ll be happy. I’d never want to be at a high point and fall from grace so I’m going to 
keep working hard to prevent that and keep improving.
 
A favourite Richard Avedon quote of mine is 'All pictures are accurate. 
None of them is the truth.' What’s your opinion on this? Yeah of course, it’s 
true. I suppose when you take someone’s photograph their lending themselves to 
you so if you’re going to take their picture you’ve got full artistic right to do whatever 
you want with them. Portrait photographers have a great way of putting things 
in perspective, creating that scene. That’s why Bruce Weber and Steven Meisel’s 
fashion pictures are so believable. With Bruce Weber you believe that young lad 
really is a boxer or a farm boy. Richard Avedon was someone who mastered that. 
When he did the American West project he probably took hundreds of photos but 
only selected a certain few for the edit. I’m sure there were pictures of some people 
looking smiley and a little bit happy but every picture in that book was just completely 
downtrodden. Some people might think his work is a load of drifters standing against 
a white sheet but it’s not. The photographs and crop are so considered. When you 
do the edit and you chose between the happy or sad looking picture whichever you 
choose is basically going to personify that person, whether they’re really like that 
or not. You control the viewer’s thoughts. 

Is there anything you think people would be surprised to know about 
you? I doubt it, I'm an open book. I love photography, music, Ireland, women. 
I’m just a normal lad from Ireland trying to do some pictures in England, make 
his way in the world and keep his mum happy. I haven’t got any weird tattoos or 
illegitimate children!

Great, well that’s all my questions thanks so much for your time. No 
problem, if you’ve any more just email me and I’ll send you some of my pictures. 
Just do me one favour though, will you try and take all the curses out cause my 
mum will kill me!
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textured waiscoat :  John Rocha, check shir t :  Ol iver Spencer Indigo & Cloth, hat :  Kennedy & McSharry 

Jerome
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felt textured coat,  metal l ic wol l  mix t rousers & brogue ankle boots :  John Rocha , round neck sweater :  Ol iver 

Spencer Indigo & Cloth, kni t  socks :  Donegal  Kevin & Howlin, tur f  r ings :  Jul ie Connel lan

Photography Sean & Yvette 
Stylist Aisling Farinella 
Photography Assistant Yvonne Ryan 
Stylist Assistant Sarah Ruxton 
Model Jerome @ Models 1
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pea coat,  check shir t  & grey wool t rousers :  Ol iver Spencer Indigo & Cloth, f r inged scar f :  Edmund McNulty 

Gentleman Please, recycled t in brooches :  Jul ie Connel lan
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textured waistcoat ;  broque ankle boots :  John Rocha , round neck sweater :  Ol iver Spencer ;  t rousers :  

Levis Indigo & Cloth, kni t  socks :  Donegal  Kevin & Howlin, hat :  Kennedy & McSharry ,  
si lver vessel necklaces :  Jul ie Connel lan
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check shir t :  Our Legacy Indigo & Cloth, kni t  jumper :  Edmund McNulty Gentleman Please,  

s i lver vessel necklaces :  Jul ie Connel lan
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shir t :  1906 ; t rousers :  Levis  Indigo & Cloth, kni t ted waistcoat :  Edmund McNulty  Gentleman Please, 
tur f  & s i lver necklace :  Jul ie Connel lan
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trousers :  Levis  Indigo&Cloth, siver vessel necklace :  Jul ie Connel lan
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With  I r i sh  des igners  ach i e v ing  statu s ,  cred ib i l i t y  and  spotl ight  on  the  internat ional  s tage , 

E l ements  of  id ent i t y  come  into  focus .  Cr af t  i s  such  a  tr ick y  word,  but  tr ad i t ion ,  t echn ique  and  art i san  sk i l l s 

are  wholehe artedly  embr aced  by  the  fash ion  world .  I re l and  has  a  un ique  tr ad i t ion  of  kn i t t ing  and  croche t  that 

i s  pr ac t iced  in  both  a  tr ad i t ional  manner  and  re interpre ted  for  contempor ary  des ign .  Forming e i ther  the  foun -

dat ion  or  ac t ing  as  embel l i shment,  the  AW11  collec t ions  of  a  s ign i f ic ant  roll  of  des igners  includ ing Joanne 

Hynes ,  John Rocha ,  JW  Anderson ,  Lucy  Downes ,  S imone  Rocha ,  Sorcha  O ’R aghall a igh  and  T im  Ryan ,  a l l  employ 

th i s  pr ac t ice .  How c an we  harness   our  tr ad i t ion  to  propel  us  in  des ign?  For  a  re al  perspec t i v e  on  the  subj ec t 

we  asked  industry  ins id er  E i l i s  Boyle  to  talk  to  kn i t we ar  des igner  Edmund McNult y 

. . .

I N T E R V I E W  B Y  E ilis     B oyle  

I l l u s t r a t i o n  R o s i e  O ’ R e i l l y

Edmund

McNulty

Interview
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Craft & tradition — how important is it for you? I grew 
up in North Donegal surrounded by a cottage industry of 
hand knitting. I remember the care that was taken in making 
Aran sweaters for the Americans. It was a craft; a necessary 
sideline for a lot of rural homes but it was also an enjoyable 
one. I remember the knits my aunt made, she was described as 
a ‘tight’ hand knitter and her work was so beautiful, the stitch 
work so precise and even. I would love to say I can hand knit like 
that but my training was on the machine end of knitting, which 
revolutionised knitwear in Ireland in the 1970’s. I am especially 
aware that I continue a tradition of sorts and it is important 
for me to keep the quality of workmanship as high as I can, I 
suppose as a mark of respect really to the craft.  

How is this tradition of knitting relevant in terms of Irish 
culture? Knitting is synonymous with Ireland, words like Aran 
and Donegal Tweed are known the world over and appear every 
year in the collections of international designers.

It is important that we protect and promote this heritage 
now more than ever. During the boom years of the Celtic Tiger, 
everyone wanted to be ‘European’ and lost a sense of identity. 
Now is the time that we really need to look at our archives and 
rediscover who we were and where we came from.

It is often necessary to design different 
collections for different markets. What is 
it like to work with foreign buyers? My 
experience with foreign buyers is mostly the 
Japanese and they are wonderful to deal with. 
They look at and examine your work in such a 
way that they connect with the pieces, it’s like 
a transfer of energy if that makes any sense. 
They love innovation and always look for ways 
to intertwine innovation and tradition together. 
If you can manage to do this, then Japan is your 
market!  

Export is the way forward for Ireland. Our 
population is small and over the years our tourist 
influx fell dramatically. We need to achieve a 
balance and to redefine our identity. There are 
many markets we can cater to with knitwear; 

traditionally Ireland exported thousands of Aran sweaters 
to the Irish-American market in the States. That market 
became saturated and China then played a role in the supply 
end effectively putting an end to a lot of Irish companies. Inis 
Meáin Knitwear kicked started a new generation of high-end 
consumers looking to Ireland to buy a ‘designer’ modernised 
Aran sweater in luxuriously soft yarns. This put a whole new 
focus on our traditions and new new designers emerged and 
played an important role paving the way for others to follow to 
an international platform.

What kind of problems or difficulties do you encounter 
working specifically in Ireland? In Ireland, the Celtic Tiger 
decimated our culture. Irish consumers availed of cheap flights 
and were more interested in shopping international brands.
The Irish factories that employed a larger workforce out-sourced 
their production to Eastern Europe and China leaving a void. A 
skilled workforce wanted to earn more and got better paid jobs 
elsewhere. Our fashion college graduates leave Ireland to pursue 
their careers abroad as the opportunities for experience in this 
country are rather limited. Right now, we are in a better position 
to encourage consumers to support Irish brands. One of my 
most effective verbal marketing tools is to tell people that the 
Edmund McNulty Knitwear Brand is made here in Ireland. We 
are in very challenging times, financially, and to stay in business 
can be difficult for many. I would urge people to look into export, 
but develop a product for the export market you are aiming at.

How do we stand internationally? Right now there is a 
lot we have to focus on, we are not strong contenders in the 
knitwear marketplace, we squandered our knitwear heritage 
during the recent boom years and it will take time to rebuild 
that confidence again.

Seeds of growth are however starting to show in the art 
colleges and designers are looking inwards to Ireland for 
inspiration for their collections. It is wonderful to see this 
happen again as there is an absolute wealth of inspiration in our 
natural surroundings. Schools are teaching knitting to children 
again as a part of the Crafts Council of Ireland ‘Year of Craft’ 
drive for 2011. It will take time to put Ireland back on the map 
but we are headed in the right direction.

Knitting is 
synonymous with 
Ireland, words like 
Aran and Donegal 
Tweed are known 
the world over and 
appear every year 
in the collections 
of International 
Designers
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Garre t t  encountered  Jonathan K irby  in  Ind igo &  Cloth ,  a  su i table  space   for  t wo den im  

af ic ionados  to  mee t  and  to  spark  up  a  conversat ion .  K i rby,  3 6  y e ars  of  age  and   or ig inal ly  from 

R aheny,  north  Dubl in ,  turned  out  to  be  wel l  informed  on the  subjec t ;  he  i s  about  to  s t ep  into  the  

pos i t ion  of  V ice  Pres id ent  of  Des ign  for  br and  Mecc a  L e v i s  S tr au ss  .  In  be t ween  d i scuss  ing  den im ,  

Garre t t  broadens  the ir  conversat ion  to  introduce  Jonathan to  Thre ad 

. . .

I N T E R V I E W  B Y  G arrett       P itcher    

D e n i m  f r o m  t h e  L e v i ' s  A r c h i v e

Jonathan

Kirby

Levis

Interview
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Were you destined to work in fashion or could you have 
become something else? I originally wanted to do furniture 
design because my father owned a furniture store. It was down 
on Parnell Street and in behind him was this amazing carpenter 
who carved all the seats for the house of parliament, banks 
and everything by hand. He was an amazing guy. He was about 
seventy at the time and I was about 15 and I remember wanting 
to do something like that. I definitely wanted to do something 
in design, to make something with my hands. 

After being refused from NCAD you studied Fashion 
Design at Salford University in Manchester and then onto 
the MA under Louise Wilson at Central Saint Martins. 
What was that journey like? Manchester was an amazing 
place to go to college because it’s just a party town. Salford was 
like ‘Fame’. It was drama and fashion, bizarre almost. You’re 
walking down the corridors and there’s people singing and 
dancing, totally unstructured but really cool. A lot of them ended 
up in Coronation Street and Emmerdale and stuff like that.

At St. Martins, its quite unique the way Louise Wilson 
works. She’ll oversee thirty students for a year and you will 
have constant collection reviews with her. Many times you 
could have a collection ready to go onto the catwalk and she’ll 
say absolutely no way, do it again. I guess I was one of the lucky 
one’s with her as she had time for me. She is exceptionally 
talented and can spot talent from a mile away. Wilson wouldn’t 
just accept fashion for fashion sake, there had to be a purpose to 
it. It had to mean something to you and with this responsibility, 
it made you ready for the industry.

What is the XX division of Levi’s?  XX is the halo for the 
brand. It’s the best expression of what Levi’s do. For XX we moved 
operations over to Amsterdam. It was a separate company to 
design the best possible product we could make. It has separate 
distribution, sourcing, everything. A lot of it is made in Italy; a 
lot of it is made in America. The best of the best. Two brands, 
one vintage, one more contemporary.

XX is a really interesting company to work for. It’s small 
so you do absolutely everything. You’re design, retail, and 
marketing. You are everything, sometimes even selling to key 
buyers. A lot of denim heads are aware of LVC of course. We got an 

email one day from a Japanese buyer who wrote 
to us to say that our rivet was wrong compared 
to ten years ago, that it should be two prongs not 
one and I’m like that’s really cool – how did you 
find that out? – ‘Because I took it apart of course’.

I took a new job about three months ago as 
VP of Design for the whole of Levi’s, XX will 
stay a family division but we can start to take 
those learning’s andtake what we've learned and 
implement them into the global brand.

As you get ready to take over VP of design 
in San Fran is there anything in particular 
you aim to change? The big thing is that it 
is a brand that’s always been relevant. It’s had 
huge peaks and huge declines. It’s been relevant 
when it’s been an innovator. It brought new 

things to new people, especially youth. It always went with 
culture.  Youth and culture go hand in hand. That’s something 
I will be putting at the forefront and trying to capture again 
because it’s only as relevant as the consumers say it is. The idea is 
really to connect it again and bring a lot more innovation again.  

 

It’s one of the biggest jobs in fashion, in denim anyway. 
It must be a dream job?  Yea, it probably is. It’s the biggest 
brand, a brand you get obsessed about once you get into it. 
I wanted to work for them for a long time and where do you 
go after that? I can’t see myself working for another denim 
company. If I stopped I’d just do something totally different. 
I’d like to in the future, maybe go back to furniture design. 

How do you go about approaching a collection at Levi’s? 
These days it’s very different than how you use to. For us at the 
moment we are very into cultural trends and understanding 
youth around the world. As the world goes global, and you have 
the internet and things are at your fingertips I think people can 
be afraid that localism is gonna go away but I’m of the other 
frame of mind – that’s what connects us. It could be Turlough 
De Burca in Inis Meáin Knitwear connected with a Japanese 
indigo dyer in Okayama. Their roots are the same; their values 
are the same. That’s what interests us, how to connect it, rather 
than individual countries aesthetics.

What’s your opinion on the era of collaboration and 
is there anyone you would like to collaborate with 
through Levi’s? I don’t think brand collaboration is part of the 
future, I think that it’s more interesting to collaborate with an 
expert in what they do, who doesn’t think the way you do. It’s 
just two companies together otherwise. It’s more interesting if 
it’s something for a purpose, but I do think it will go on and it 
is important for marketing. The one that stands out for us and 
me is Junya Watanabe. It’s his obsession with Levi’s and how 
to do something else with it.

...

True to form, when I ask him for pictures to go with 
the interview — we don’t get pictures of him but two of the 
oldest and most famous denims in the world. That’s Levi’s 

and that’s Jonathan Kirby.

LVC [Levi’s Vintage 
Clothing] is a real 
conversational 
product; people 
want to talk about 
it. It has such 
rich history that 
everybody has an 
opinion on it.



47

Pe ter  J ensen  has  s lowly  cre ated  an  imag inat iv e  and  qu i e t ly  unconvent ional  world  in  fash ion , 

fue led  by  h i s  independent  and  personal  approach and  insp ired  by  h i s  many  sp ir i t ed  muses .  He  marks  h i s  d ecenn ial 

ann iversary  th i s  y e ar  w i th  a  be aut i ful  ce l ebr atory  book  document ing past  collec t ions .  Bout ique  owner  Pe tr ia 

L enehen  has  s tocked  h i s  d es igns  s ince  open ing Dolls  and  took  the  opportun i t y  to  mark  the  occ as ion  

and  spend  some  t ime  in  J ensen ’ s  E ast  London stud io

. . .

I N T E R V I E W  B Y  P etria      L enehen    

P h o t o g r a p h y  b y  R i c h  G i l l i g a n

Peter

Jensen

Interview
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Having graduated from St. Martin's in 1999, you began 
to show your own menswear collection in Paris almost 
immediately. What were some of the biggest challenges 
you faced initially? To be honest, it was never my ambition to 
have my own label. After my graduate show at London Fashion 
Week (LFW), I was approached by a group of Italian investors 
who had also backed Alexander McQueen when he graduated 
from St. Martins. I was very surprised to be singled out by them 
as I never felt a menswear show would attract much attention, 
always aware that the women's wear graduates were more 
hungry for press and reaching a level of immediate success.  A 
stable job working for another designer would have been much 
more what I was driven towards, while maybe working on small 
design projects on the side. Instead I managed to get caught 
up in a promotional whirlwind, showing my first menswear 
collection at Paris Fashion Week just two months later. I was 
represented by a powerful French PR company and urged to sign 
a contract with the investors. After three seasons of producing 
collections, I decided to break away, having avoided signing a 
contract that would have bound me legally and financially to 
the group for the next 25 years. 

Menswear is now no longer your main 
focus. What then led you to designing 
your first women's wear collection?  After 
the experience of showing the menswear in 
Paris, I felt I needed a change and decided to 
design a small women's wear collection. This 
allowed me to have a more imaginative focus 
and more freedom in the creative process.  With 
the menswear, I was more concerned about 
the placement of a button or the cut of a single 
piece.  My good friend Tim Walker took a look 
and decided to use some pieces in a shoot for 
Italian Vogue. Off the back of this I managed to 
put together a presentation for LFW without any 
real budget. Suddenly I had orders from Barneys 
in New York and Maria Luisa in Paris. 

How did you then form the working relationship with your 
creative and business partner, Gerard Wilson and how 
much input does he have in designing each collection?  
I met Gerard at St. Martins where we ended up modeling in a 
show dressed up as ventriloquists. Unfortunately for us the 
designer kept winning awards and we were committed to sitting 
with heavily painted faces far more than we had anticipated! 
It was during this time that we really became friends and then 
felt we could also work well together. When we begin designing 
the collection, I draw and map out each piece in the collection 
and then Gerard will give his opinion, add some ideas and make 
some fine adjustments.

The last ten years have brought a kind of slow and 
steady success? Do you see this as a positive thing? Over 
the years myself and Gerard have both felt that our personalities 
don't particularly lend themselves to playing the game and I do 
feel this has held us back at times. We have witnessed fellow 
graduates attracting much more immediate attention. It took 
us years to be accepted for the on schedule shows by the British 
Fashion council and perhaps this has been due to our lack of 
interest in PR and networking. Yet this has enabled us to grow 
our business organically and make our mistakes without it ever 
being too public. We have also had the time to build a strong 
foundation for the business and gain a deeper understanding 
of what the company represents.  I have been teaching on the 
MA menswear course at St. Martins for nine years now and 
feel that the quickening pace of the industry and the pressure 
put on graduates to become an instant success quite worrying.  
They are being advised from all sides

over what to do and not to do and aren't given any breathing 
space to take stock and tackle things in their own natural way. 
  
Each collection arrives with a moniker referencing a 
famous/infamous woman. Women chosen have ranged 
from Jodie Foster to Soviet gymnast Olga Korbut. How 
instinctive is the process of choosing this muse, how 
significant is she in the design process and at what 
stage does the research begin? This all really depends on 
who the woman is. The muse can be chosen at the start of the 
design process and sometimes later on. Somehow I think the 
ones who emerge later bring more to the collection because I 
am less fixed on a single idea. It's very important to project my 
own vision of this person and not the obvious characteristics 
too literally. The clothes must have an independent life and tell 
their own tale. I also like to believe that I select and research 
women who might never have been considered as fashion 
icons. In the past I have discussed the possibilities of different 
muses and have learnt to keep my mouth shut! If they are well-
known personalities people immediately start forming their 
own opinions which can really confuse the process and it is 
this personal interpretation that I feel gives the collection its 
character and strength, however wayward the choice of muse 
may be. In a sense she becomes a central theme in the collection 
and a reference point when explaining ideas to the team. The 
muse for the SS12 collection was Nina Simone and once she was 
chosen... we began to research her life, relationships, character 
and of course her clothing. It's also a great reference point for 
the print designer with whom I work very closely in creating 
the signature illustrations for each collection and building up 
a new kind of visual narrative.

After growing up in Denmark, you have ended up settling 
in London permanently. Could you ever see yourself 
working elsewhere? I really love the British mentality, with 
its sense of freedom, eccentricity and humour. I could never 
see myself back in Denmark which I do find quite sad. There is 
very little freedom there if you have your own company where 
being confronted with countless rules and taxes I would find 
extremely limiting.  With a 54% tax rate and compulsory trade 
union payments, the main pressure is to sell to survive often 
resulting in more commercial work and nothing very fashion 
forward or left of centre.

Having developed the company organically and with a 
small team, how have you adapted to the demands of 
today's market which is so dictated by the immediacy 
of the internet and the constant need for renewal? The 
pressure has certainly escalated in the last few years. There is 
also the sense of fashion being overly available, which makes 
it feel less special, but I can't really imagine a world before the 
internet now. There really is no way back from it now, we must 
take advantage of the possibilities it presents and adapt. The 
rapid change of seasons, however, is something I do look forward 
to, taking down images and old references from the studio 
wall and starting again with fresh ideas. It's not always easy 
quickly pinning down a new inspiration, but this is something 
we welcome with so many challenging women to explore.

The clothes must 
have an independent 
life and tell their 
own tale. I also 
like to believe that I 
select and research 
women who might 
never have been 
considered as 
fashion icons.
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Sarah

Jack

Grace

Jack

Sara

Fionn

Photographer Peter Fingleton 
Stylist Angela Scanlon 
Photography Assistant Yvonne Ryan 
Stylist Assistant Linda Conway 
Make Up Lauren Enright 
Hair Maurice Flynn 
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Sarah wears wool jacket with zip detai l :  Won Hundred Smock, aztec print  jeans :  Isabel Marant Costume, 
snakeskin t r im hat :  Zadig & Voltaire Costume, skin col lar :  For te For te uCCa

Grace

Sara
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Sara wears gingham shir t ;  camoflaugue army jacket :  Found by Wendy BOW, stud col lar :  Topshop, leather f ront jeans : 

Super f ine uCCa
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Fionn wears shir t :  Our Legacy ; cable kni t :  Norse Projec ts Indigo & Cloth, 
jeans :  Gentleman Please
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Jack wears velvet blazer :  Hol land Esquire Gentleman Please, grey kni t :  bStore Dolls,  

beet le brooch : Havana
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Grace wears aztec dress :  Proenza Schouler Costume, s tudded col lar :  Topshop 
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Who

James O'Nei l l 
Bi tches with Wolves 

www.bitcheswithwolves.com

With a lexicon as endearingly eccentric as his dress

sense, and a musical style to match, James O’Neill is

without a doubt ( to borrow one of his famous phrases )

'whopper-maddouvit '.  Below he discusses the everyday 

practice of dressing and how his wardrobe has become 

inextricably l inked to his music, his act,  and  

his entire persona.

When hanging  out with Bitches With Wolves front man, you realise he is the perfect 
reflection of pop music ideals. 'Music informs the way that I dress' and it is this union 
and influence that has made James not only a noticeable figure just about anywhere, 
but also an embodiment of the escapism of pop music. 'When people see me live, I 
want them to feel like they can be totally free,' he says. Undoubtedly, when you see 
a man owning a stage in sequins and spandex you not only feel capable of doing or 
wearing anything, but also that you have been transcended from a sartorially self-
conscious and conservative Dublin. A Bitches With Wolves show acts as a creative 
release for both performer and audience alike, but what is most thrilling about the 
entire affair, is that there is no disparity between the man you see before you under 
lights, and the one who just passed you on the street.

Either side of James’ bedroom is flanked by ‘day-to-day’ and ‘stage’ clothing rails and 
it’s their recent confluence that has raised his style to a new level. A style like James 
O’Neill’s does not just happen — it originates from somewhere, feeds off something, 
is impacted by environment and invariably it has not always been that good. He 
references his family as an inspiration behind his dress-sense — from his mother 
Abigail (a contemporary artist) and grandmother Iris ('like a mini Coco Chanel with 
the same, perfect bob' says James.), to the encouragement given to him by his brother 
to be individual. In the same breath however... he credits a gritty East London club 
scene as helping it along, not to mention resulting in the formation of the band.

James has emerged determined to fly fashion’s flag for the country, epitmoising a 
distinct personal style and establishing a timely indigenous icon for a new generation 
to emulate.

. . .

W O R D S  C illian       O ' C onnor     

P o r t r a i t  b y  P h i l i p  W h i t e
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Ten years in retail is no small feat especially for fashion 

underdogs — the independent boutique. There is no logical 

way of mapping out the roller coaster ride that each 

season brings with potential snow in spring, a warm sun 

in winter and the fickle meanderings of an economic tide. 

Seasons are passé for people working in fashion.

Smock started out in Temple bar, a secret store shared by those in the know and 
found in the once new and cool quarter of the city. Boutique owners are like a city’s 
stylists and owners Karen Crawford and Sue O’Connell have been showcasing new 
designers, pushing challenging silhouettes and generally going against the grain for 
some time now. They were exclusive stockists of Belgian crusaders Maison Martin 
Margiela, Bernard Wilheim and AF Vadevorst from the early days and are personally 
responsible to introducing many of us to magic labels like Tsmouri Chisato and 
Veronique Branquinho. Located in a beautifully restored townhouse since 2008 in 
the now new fashion quarter of Dublin, Karen and Sue continue to introduce cult 
labels and care for their customers experience. Owning a piece from Smock carries 
as much respect as the designers they embrace.

In true fashion form the decennial celebrations this month will involve a foodie- boozy 
party (sponsored by Kiehls) to say thanks to their customers for loyal support and 
ring in the next ten years.

. . .

W ords     B Y  A isling       F arinella      

I m a g e  A F  V a n d e v o r s t  A W 1 1

What

Smock 
Maison Mar t in Margiela,  

Bernard Wilheim  
and AF Vadevorst 

w w w.s m o c k .i e
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Wear

Molloy & Sons Weaving 
Donegal Tweed 

w w w.m o l l oya n d s o n s .c o m

In a world of fast consumerism and the seduction of 

the new, there is a place more important now than ever, 

for true craft,  where history can inspire the future, and 

remind us of who we are and what we can achieve.

This is the mission of Donegal weavers Molloy and Sons. A 

small company with huge ambition rooted in the dramatic 

beauty of the South—west coast of Donegal. 

 

Molloy and Sons are one of the few weavers that can proudly claim to produce 
authentic Donegal tweed. They are synonymous with what great craftspeople 
are today, because their dedication to their craft goes beyond mere production.  
To Shaun and Kieran weaving is in the fabric of who we are as a people as an island, 
it tells our story, and reflects the beauty of the region in the intricate inflections of 
colors that are so fleeting and unique to the dramatic Atlantic coast of Donegal.

Father and son complete all the processes from designing, warping, weaving, inspection 
and mending through to dispatch. Using yarn from a local spinner who produces a 
Donegal character yarn and with finishing also carried out by a local company, it 
means that all processes are carried out within 20 miles of where they live and work.

Weaving is an important part of the culture and heritage of this area although today 
it is a skill that isn’t commonly held. It just about survived the tsunami of globalised 
cheap labor that almost demolished indigenous production and has meant for a slough 
of imposters claiming the hallowed title of Donegal tweed.

The Molloy’s feel personally responsible in ensuring the survival of our ancient craft so 
that it can be protected and promoted, and continue to inspire designers as an authentic 
representation of one of the most beautiful places in the world. Their knowledge has 
been passed down from father to son, for five generations, with patience, care and 
love. That’s heritage, a story passed from one generation to the next, something that 
can represent who we are, that can inspire. Each piece of fabric contains that story 
because The Molloy’s have learnt well and by embracing modern techniques they are 
putting their stamp on their story, so that the majesty of  Donegal tweed can continue 
inspire. It is their mission.

. . .

W ords     B Y  J oanne      M c L aughlin     

I m a g e  M o l l o y  &  S o n s  W e a v i n g  A r c h i v e s
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Natalie B .  Coleman is a contemporary womenswear 

designer with an independent publication charting 

her design process nominated for the 2011 British Book 

Design and Production Awards.

What really makes her one to watch though is how she imaginatively plays out her 
concepts through a fashion collection and the material surrounding it. Her designs 
can be seen as a personal exploration of emotional experience illustrated with original 
prints and executed with quirky tailoring.

The publication We Draw Lines is the result of a two-year collaboration with designer 
Paul McBride, funded by the Irish government. The book, across two formats wiro-
bound together, explores notions of archiving itself, but particularly practices of 
organisation, dislocation and recollection. In employing specific graphic devices, such 
as the typeface Courier New for it's clerical nuances or the thumbnail image system 
to imply order and structure, the publication collates each and every piece of work 
completed by the designer, alongside informative references, before establishing her 
own independent label.

From this archive of ideas Natalie B Coleman launched in 2010 with Damaged Goods’.
The collection acted as a critique of an all consuming relationship through pieces 
entitled, 'I cut it off to spite you’ and ‘Isn’t it sad when a dancer gets fat’. Following 
on for the next season, All The Jewellery I Never Got, sprung from the realization 
on inheriting jewellery from her mother, that no man had ever bought her any.   
AW12/13 develops out the final part to this series with I Love Me, 
a range to pay homage to all the things in life that the designer 
loves and allowing her time to appreciate herself in her work. 

. . .

W ords     B Y  A isling       F arinella         

I m a g e  f r o m  t h e  b o o k  W e  D r a w  L i n e s

Watch

Natalie B . Coleman 
We Draw Lines 

w w w.n a t a l i e b c o l e m a n .c o m
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Contributors 
 

Angela Scanlon 
S tylist       &  J ournalist       

www.angelascanlon.com

Joe McGivern 
hairstylist         

www.joemcgivern.com

Gil l ian Bret t 
J ournalist       

gillianlouisebrett@gmail.com

Peter Fingleton 
photographer          

peterfingleton.blogspot.com

Paula Hughes 
S tylist    

ph.stylist@gmail.com

Andreas Pet tersson 
P hotographer         

www.andreaspettersson-

photgraphy.com

Cil l ian O'Connor 
W riter   

www.male-mode.com

Garret t  Pi tcher 
I N D I G O  &  C L O T H

www.indigoandcloth.com

Kieran Ki lgal lon 
S tylist    

kierankilgallon3@hotmail.com 

Rosa Abbot 
art   &  style      journalist        

www.toogallant.com

Niamh Kirwan 
M A K E  U P  A RT I S T

www.morgantheagency.com

Laura Garvey 
Fashion       J ournalist         

lauraannegarvey@gmail.com

Sean & Yvet te 
photographers           

www.seanandyvette.com

Phi l ip White 
photographer          

phlpwht@gmail.com

Rich Gi l l igan 
P hotographer         

www. richgilligan.com

Stephen Moloney 
W riter   

www.stitchesfabricandsoul.com

Rosie 
I L LU S T R AT O R

www.rosieoreilly.com

Petria Lenehen 
D O L L S

www.dolls.ie

Meet

The

Addit ional Credits 
E l l is  Boyle W riter      &  D esigner       www.eilisboyle.com 

Joanne McLaughl in W riter      &  P oet  w w w.v e rs i f y.m e



WOULD YOU LIKE TO
ADVERTISE WITH US?

Drop us a line to sales@threadfashionmagazine.com for all advertising enquires.

Yes we’re free in Dublin!  
Drop us a mail if you want to support T H R E A D 

and have it posted to your home anywhere in the world.
subscriptions@threadfashionmagazine.com

Like? Love?  
Let us know what you think of T H R E A D , or get involved with us: 

editor@threadfashionmagazine.com

www.threadfashionmagazine.com
www.facebook.com/threaddublin | www.twitter.com/thread_magazine
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DART T O W A R D S
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BLACKROCK

1  
Bow

Address
Ground Floor
Powerscourt Townhouse
Dublin 2
T   	+353 (01) 707 1763
E	 info@bowpowerscourt.com

www.bowpowerscourt.com

2  
Dol ls

Address 
Emorville avenue
Dublin 8
T 	 +353 (01) 473 6256
E  dollsboutique@ireland.

com	

4  
Smock

Address 
Smock
31 Drury Street
Dublin 2
T 	 +353 (01) 613 9000
E  dress@smock.ie	

www.smock.ie

8   
Gentlemen
Please

Address 
47 Main Street
Blackrock, 
Dublin 1
T  +353 (01)278 8788 
www.gentlemenplease.ie

6   
Costume

Address 
10—11 Castle Market,
Dublin 2, 
T  +353 (01)679 4188  

7

Havana

Address
2 Anglesea House, 
Dublin 4
T   	+353 (01) 260 2707
E 	 info@havanaboutique.ie

www.havanaboutique.ie

5

Indigo
& Cloth

Address
Basement 27
South William Street
Dublin 2
T   	+353 (01) 670 6403
E 	 info@indigoandcloth.com

www.indigoandcloth.com

3

uCCa

Address 
uCCa Boutique
Westbury Mall
Dublin 2
T 	 +353 (01) 677 6321
E  catherine.crowley@ucca.ie

www.ucca.ie 

1

4

6

5

2

3

A D D I T I O N A L  S T O C K I S T S

Topshop 
www.topshop.com 
Om Diva 
27 Drury Street, Dublin 2
Urban Outf i t ters 
www.urbanoutfitters.co.uk
Claire Accesories
www.claires.com 

Kennedy & McSharry 
Nassau Street, Dublin 2
Kevin & Howlin
www.kevinandhowlin.com 
Jul ie Connel lan 
www.julieconnellan.com

8

7
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i n D i g o A n D c l o t h . c o m

F o l l o w  u s  T w I T T E R : @indigoandcloth

S T O C K I N G

O U R  L E G A C Y

V  A V E  S H O E  R E P A I R

O L I V E R  S P E N C E R

S . N . S  H E R N I N G

S T Y L E I N

L E V I S  M A D E  A N D  C R A F T E D

O N E  N I N E  Z E R O  S I X

D A G M A R

N O R S E  P R O J E C T S

F R E D  P E R R Y  L A U R E L  W R E A T H



WWW.KILBEGGANWHISKEY.COM

at its FINESTat its FINEST
 IRISH WHISKEY IRISH WHISKEY

ArtisnalArtisnal

Right in the middle of Ireland lies the village of Kilbeggan, 

home to the world’s oldest distillery, established in 1757. 

This is no mere ‘visitor centre’ but a real working distillery 

run by a team of young, enthusiastic craftsmen (and a 

few wise old heads too), skilled in the traditional ways of 

making Irish whiskey. At Kilbeggan, it seems, it’s not just 

the whiskey that’s blended. This is the perfect fusion of past 

and present, young and old, tradition and modernity. 

Kilbeggan artisanal Irish whiskey at its handcrafted finest.


